




 • 50/30/20 rule: 50% engaging/entertaining content, 30% informative content, 20%  
  promotional content. No one likes to be “sold” to constantly! 

 • Use the correct sizes per platform so your image does not get cropped: 

 • Facebook post: 1200 x 628 pixels (1.91:1 ratio) 

 • Facebook event cover: 1920 x 1080 pixels (16:9 ratio) 

 • Twitter post with one image: 1200 x 628 pixels 

 • Twitter post with 2 images: 700 x 800 pixels (per image) 

 • Twitter post with 3 images: 700 x 800 pixels (first image), 1200 x 686 pixels  
  (2nd and 3rd images) 

 • Twitter post with 4 images: 1200 x 600 pixels (per image) 

 • Instagram post: 1080 x 1080 pixels (square), 1080 x 1350 (4:5 portrait), or  
  1080 x 566 pixels (16:9 horizontal) 

 • Instagram stories: 1080 x 1920 pixels (9:16 vertical) 

 • LinkedIn post: 1200 x 628 pixels 

 Content Ideas: 

 • Student/faculty/alumni spotlights 

 • Events  

 • Features/benefits of your program 

 • Action photos (research, co-op, field  
  



Instagram Instagram Stories
Stays on your profile forever Disappears after 24 hours 

Planned out and created in advance Usually created in the moment 

“Official” face of the brand Unofficial: casual, personal,  
behind-the-curtain 



HootSuite:  


